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Highlights

C hristmas and New Year’s fall on Wednesdays in
2013-14, prompting some employers to offer less

generous holiday schedules than in 2012-13, when the
national holidays fell on Tuesdays, according to
Bloomberg BNA’s latest annual survey of employers’
year-end holiday plans. Still, more than half of the re-
sponding employers have scheduled at least three paid
days off for the 2013-14 year-end holiday season, down
modestly from a year earlier to the same level recorded
in 2002-03, when Christmas and New Year’s last fell on
Wednesdays. The Bloomberg BNA survey indicates
little change in holiday gifts and bonuses from employ-
ers over the past several years, while party-giving has
yet to climb back to levels observed before the Great
Recession.

This year’s Bloomberg BNA survey of year-end holi-
day practices is based on responses from 621 human re-
source professionals and executives representing a
broad cross-section of U.S. employers, both public and
private. (See ‘‘Survey Methodology and Sample’’ on
page 11 for more details.)

Just over half of the responding establishments (52 per-
cent) have scheduled three or more paid holidays for the
2013-14 holiday season, down from 59 percent in
2012-13 to the same level as in 2002-03 (52 percent), the
last time Christmas and New Year’s fell in the middle of
the week. As in the past, only a handful of employers (3
percent) have not scheduled at least two paid days off
for the Christmas/New Year’s season.

Holiday schedules will be far more generous in manufac-
turing than in other industry sectors, a finding consistent
with previous Bloomberg BNA surveys. More than
three out of four surveyed manufacturers (77 percent)
will provide one or more ‘‘extra’’ holidays in addition to
Dec. 25 and Jan. 1, compared with roughly half of non-
manufacturing businesses (47 percent) and 43 percent
of nonbusiness organizations (e.g., hospitals, munici-
palities and schools).

While all but a few employers have designated Christmas
Day and New Year’s Day as paid days off, some workers will
find themselves on the job on the national holidays. Nearly
two-fifths of all responding organizations (37 percent)
will impose holiday work shifts on Dec. 25 (34 percent),
Jan. 1 (37 percent) or both. Employees of hospitals, mu-
nicipalities and other nonbusiness establishments (60
percent) are far more likely to pull holiday duty than
their counterparts in manufacturing firms (25 percent)
and nonmanufacturing companies (29 percent).

Workers who must postpone their holiday revelry usually
are well compensated for their troubles. Of the employers
that will require holiday work in 2013-14, most will
award overtime pay, compensatory time off or both to
employees who work on Christmas or New Year’s Day.
Only 13 percent indicated that workers will receive only
their regular pay for toiling on the national holidays.

After falling off sharply at the end of the Great Reces-
sion, holiday gifts and bonuses have settled back near lev-
els observed before the downturn. Roughly two-fifths of
the responding establishments (42 percent) will distrib-
ute gift items or cash bonuses to some or all of the
workforce in 2013-14, down just a bit from the previous
two years (45 percent and 46 percent) but still consider-
ably higher than in 2009 (33 percent), which marked an

all-time low in the percentage of organizations provid-
ing gifts or bonuses to their employees.

Exorbitant gifts from business associates are banned by
most establishments. Only 18 percent of the surveyed or-
ganizations have no formal policy on the acceptance of
gifts from clients or colleagues. Roughly one-quarter
(24 percent) prohibit any and all gifts, while about half
permit only items of nominal value (36 percent) or set a
specific limit on the value of gifts from business associ-
ates (13 percent).

Year-end party-giving has not fully recovered from the
Great Recession’s impact. Seven out of 10 establish-
ments will sponsor or host holiday festivities, including
51 percent that will hold companywide events for all or
most of the workforce. From 2004 to 2007, about eight
out of 10 employers sponsored some form of holiday
celebration and roughly two-thirds threw parties for the
entire workforce.

Few party-sponsoring companies will ask workers to pick
up any of the tab. Among employers sponsoring festivi-
ties for the entire workforce, nearly nine in 10 (89 per-
cent) will cover the entire cost of those celebrations.
More than three-fifths of the companywide parties (63
percent) will be held away from the work site, while
about half (52 percent) will occur outside regular work
hours. Alcohol will be served at 59 percent of the big
bashes, usually with safeguards against excessive con-
sumption.

Charitable activities remain a holiday tradition at many
organizations, although those endeavors may be waning a
bit. About three in five surveyed employers (57 percent)
plan to sponsor charitable or community activities
around the holidays this year, most of which will par-
ticipate in multiple programs or events. From 2001 to
2005, about seven out of 10 responding organizations
reported participation in charitable activities around
year’s end.

Figure 1
Employers’ Year-End Holiday Plans, 2013–2014
Percent of Employers

Year-End  
Party

Charitable or 
Community 
Activities

Three or More 
Paid Holidays

Gifts or 
Bonuses

 A BNA Graphic/su13yehh

70%

57%
52%

42%

S-2 (No. 49)

12-3-13 COPYRIGHT � 2013 BY THE BUREAU OF NATIONAL AFFAIRS, INC. BTM ISSN 0525-2156



Christmas and New Year’s Holiday Schedules
Despite the midweek holidays this year, more than

half of the surveyed employers have scheduled paid
time off in addition to the two national holidays. By a
wide margin, ‘‘extra’’ time off is most likely to be slated
for Christmas Eve; 41 percent of responding establish-
ments have scheduled a full paid day off for Tuesday,
Dec. 24 and another 18 percent will provide a half-day
with pay for the day before Christmas.

Total Paid Holidays
Holiday schedules for 2013-14 indicate only a modest

overall loss in paid time off from last year. Moreover, em-
ployers’ slates this year are very similar to those observed
when Christmas and New Year’s last fell on Wednesdays.
Just over half of the surveyed establishments (52 per-
cent) will provide at least three days off with pay
around Christmas and New Year’s in 2013-14, com-
pared with 59 percent in 2012-13 and the same percent-
age as in 2002-03, the last time the national holidays fell
in the middle of the week.

Extended paid vacations around Christmas appear
largely impervious to variations in the calendar. Ten per-
cent of the surveyed organizations have scheduled five
or more paid days off for the 2013-14 holiday season,
about the same proportion as in the previous three
years (8 percent, 8 percent, 7 percent), when Christmas
fell on Tuesday, Sunday and Saturday, respectively.

Likewise, some employers stick to two paid holidays re-
gardless of when Christmas and New Year’s fall. Just over
one-third of responding employers (35 percent) have
scheduled two paid days off for the 2013-14 holiday sea-
son, not much different than in 2012-13 (31 percent),
when the national holidays fell on Tuesdays.

Holiday schedules remain more generous in manufactur-
ing than in other industry sectors. Roughly three-quarters
of surveyed manufacturers (77 percent) will grant at
least three paid days off for the 2013-14 holiday season,
while just 47 percent of nonmanufacturing firms and 43

percent of nonbusiness organizations (e.g., hospitals,
municipalities, schools) have scheduled one or more
‘‘extra’’ paid days off around Christmas and New
Year’s.

Employees of smaller companies are more likely to enjoy
some additional time off around Christmas than their coun-
terparts in large organizations, a pattern observed
throughout the Bloomberg BNA survey’s history. Three
or more paid holidays have been scheduled by well over
half of surveyed organizations with fewer than 1,000
workers (56 percent), compared with 45 percent of
larger establishments.

Table 1 — Paid Time Off for Christmas and New Year’s, 2013-14

Percent of Employers

All By Industry By Size By Union Status

Employers Mfg. Nonmfg. Nonbus. Large Small Union Nonunion

(Number of employers) (621) (135) (306) (174) (207) (410) (140) (479)

Three or more paid holidays 52% 77% 47% 43% 45% 56% 47% 54%
Tuesday, December 24

Full paid holiday 41 69 34 34 41 42 46 40
Half-day with pay 18 8 25 12 9 22 6 21

Thursday, December 26
Full paid holiday 13 23 7 15 11 14 14 13

Tuesday, December 31
Full paid holiday 19 41 11 16 17 20 24 18
Half-day with pay 11 4 16 6 5 13 4 13

Thursday, January 2
Full paid holiday 1 1 2 2 1 2 1 2

Figure 2
Total Paid Holidays for the Christmas/
New Year’s Season, 2013–2014
Percent of Employers
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Note: Percentages do not add to 100 due to nonresponse.
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Christmas Holidays
Christmas Day is still a nearly universal paid holiday

among U.S. employers, as 95 percent of responding hu-
man resource executives reported that their workers
will receive a full paid day off for Dec. 25, 2013. Two re-
spondents reported half-days with pay for Christmas. A
few HR officers did not respond.

Christmas Eve remains the ‘‘go-to’’ extra holiday, as 41
percent of responding employers have declared a full
paid day off for Tuesday, Dec. 24. In contrast, only 13
percent have scheduled a full paid holiday for the
Thursday after Christmas (Dec. 26), presumably due to
extended shutdowns, contractual agreements, or estab-
lished tradition.

Workers will be sent home early on Christmas Eve by
nearly one in five employers (18 percent). One-quarter of
nonmanufacturing firms have scheduled a midday re-
lease (with pay) on Dec. 24, compared with about one
in 10 manufacturers (8 percent) and nonbusiness estab-
lishments (12 percent), as Table 1 shows.

New Year’s Holidays
The vast majority of employers (93 percent) have desig-

nated New Year’s Day as a full paid holiday for their workers
in 2014. As with Christmas Day, few respondents actu-
ally reported no paid time off for Jan. 1, 2014. Six HR
executives (1 percent) indicated that all or most of their
employees will get a half-day with pay. The remaining
survey participants did not answer.

Employees can get an early start on their New Year’s Eve
celebrations at about three in 10 establishments. Nearly
one out of five employers (19 percent) has slated a full
paid holiday for Dec. 31, and another 11 percent have
declared a half-day off with pay for New Year’s Eve.

Manufacturers will offer workers the most abundant op-
portunities to get their parties started, as close to half of
surveyed manufacturing firms will grant a full (41 per-
cent) or partial (4 percent) paid holiday for Dec. 31,
2013. As Table 1 shows, about one-quarter of nonmanu-
facturing companies have scheduled a full day (11 per-
cent) or half-day (16 percent) off with pay on New
Year’s Eve, and even fewer nonbusiness organizations

(16 percent, 6 percent) have slated any paid time off for
New Year’s Eve.

Workers will get one day to nurse their New Year’s hang-
overs. Just nine responding organizations (1 percent)
have designated Jan. 2, 2014 as a paid holiday.

Holiday Work Requirements
Official paid holidays sometimes come with a caveat—

that some workers will be on the job on Christmas and New
Year’s. Nearly two-fifths of all responding establish-
ments (37 percent) will require some employees to re-
port to work on Dec. 25, Jan. 1 or both, virtually un-
changed from a year earlier (38 percent) but somewhat
higher than in 2011-12 (30 percent), 2010-11 (28 per-
cent) and 2009-10 (27 percent), when the economy was
limping out of recession. This year, 34 percent of em-
ployers expect to have workers on site for Christmas
Day and a few more (37 percent) will impose holiday
work shifts on Jan. 1, as Table 2 shows.

Despite some increase from the lows of 2009-11, holiday
work shifts were more common a decade ago. For in-
stance, almost half of employers surveyed in 2002 (47
percent) and 2003 (49 percent) required at least a few
employees to work on Christmas or New Year’s Day.

Operational requirements at larger establishments often
preclude complete shutdowns for Christmas or New Year’s
Day. While holiday shifts have been slated at just 23 per-
cent of establishments with fewer than 1,000 workers,
more than three in five large organizations (64 percent)
will require at least a few employees to be at work on
Dec. 25 or Jan. 1. As Table 2 shows, firms with union-
represented workers are about twice as likely to impose
holiday work shifts (62 percent) as their nonunion
counterparts (30 percent).

Holiday work shifts will be far more widespread among
nonbusiness organizations than in other industry sectors,
due in large part to essential services provided by health
care facilities and municipalities. Three-fifths of surveyed
nonbusiness establishments (e.g., hospitals, govern-
ment, education) will have workers on hand for the na-
tional holidays, compared with less than three in 10
nonmanufacturing enterprises (29 percent) and just one
out of four responding manufacturers.

Table 2 — Holiday Work Requirements, 2013-14

Percent of Employers

All By Industry By Size By Union Status

Employers Mfg. Nonmfg. Nonbus. Large Small Union Nonunion

(Number of employers) (621) (135) (306) (174) (207) (410) (140) (479)

Holiday work requirement
(Dec. 25 or Jan. 1) 37% 25% 29% 60% 64% 23% 62% 30%

Christmas Day (Dec. 25) 34 23 24 60 61 21 60 26
New Year’s Day (Jan. 1) 37 24 29 60 64 23 61 30

Employees required to work
Service/Maintenance 18 16 11 31 37 8 39 12
Security/Public Safety 18 6 8 45 38 8 36 12
Technical 14 7 12 22 30 6 21 12
Professional 9 4 4 22 20 4 17 7
Production 6 15 4 3 12 3 13 4
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City, county and state governments will require bus and
rail operators, water and sewer plant workers, firefighters,
police and emergency staff on the national holidays. Hospi-
tals and clinics will have doctors, nurses and health
care aides on the job, of course, while retail businesses
have assigned holiday duty to cashiers, call center em-
ployees and customer service staff.

While some employers will have a full complement of
workers on the national holidays, others will maintain only a
minimum level of maintenance or security. Just 6 percent
of surveyed HR executives reported that any production
workers will be on site on Dec. 25 or Jan. 1, and less
than one-tenth (9 percent) of the employers have sched-
uled any professional employees to work on one or both
of the holidays. Service and maintenance staff (18 per-
cent), public safety and security personnel (18 percent)
and technicians (14 percent) are much more likely to
draw holiday duty, as Table 2 illustrates.

Holiday workers generally are handsomely rewarded for
their sacrifices—with premium pay, compensatory time off,
or both. Among 230 organizations imposing holiday
work shifts in 2013-14, most will put something extra in
workers’ paychecks. As Table 3 shows, about half (47
percent) will pay time-and-one-half (24 percent) or
double time (23 percent), and another 7 percent will
provide compensatory time off in addition to premium

pay. Seventeen percent of respondents could not cite a
prevailing practice, noting that holiday compensation
varies by employee group.

Comparatively few holiday workers will have to settle for
comp time or their regular pay. Thirteen percent of those
imposing holiday shifts will not offer any additional
compensation for those duties, and 5 percent will pro-
vide compensatory time off in addition to the employ-
ee’s regular pay.

Table 3 — Compensation for Holiday Work, 2013-14

Time-and-one-half 24%
Double-time 23
Both extra pay and comp time 7
Compensatory time off only 5
Regular pay only 13

Varies by employee group 17
Other 8

Note: Percentages are based on 230 organizations that will require at
least some employees to work on Christmas Day or New Year’s Day.
Percentages do not add to 100 due to rounding.
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Holiday Gifts and Bonuses
Historically, holiday gifts and bonuses from employ-

ers have proven resistant to economic conditions; year-
end rewards typically have not flagged or surged in tan-
dem with the economy. The Great Recession proved
somewhat of an exception to this general rule. While
bonuses and merchandise gifts did not disappear, the
percentage of employers distributing year-end cash or
gifts for workers fell to an all-time low in 2009. Perhaps
some employers were hesitant to hand out gifts or
money to workers when so many others recently had
received pink slips.

Since the recession’s official end, employers’ gift-
and bonus-giving plans have returned to roughly the
same levels recorded just before the economic down-
turn. Demographic patterns in year-end cash and gift
items remain intact; larger companies, nonbusiness es-
tablishments, and unionized organizations are still least
inclined to distribute money or gifts at year’s end.

Holiday gifts and bonuses from employers have returned
to levels observed before the recession. In each of the four
years since the official end of the downturn (in 2009),
more than two-fifths of responding employers reported
that some or all employees would receive holiday cash
or gifts. This year, 42 percent of all surveyed establish-
ments plan to give workers cash, merchandise or gift
certificates around the holidays, slightly below figures
recorded for 2012-13 (45 percent) and 2011-12 (46 per-
cent). In 2009, just 33 percent of respondents distrib-
uted cash or gifts to the workforce around the year’s
end.

Employers continue to recognize workers’ preference for
money over trinkets or turkeys. Nearly one-third of re-
sponding organizations will award holiday cash to some
or all of the workforce, while barely one in 10 plans to
distribute gift items. (See Table 4)

Workers in health care, education, and government face
much slimmer odds of a holiday gift or bonus than their
counterparts in other industry sectors. Roughly one-
quarter of nonbusiness organizations (26 percent) will
award money or merchandise to employees this year,
compared with about half of responding manufacturers
(50 percent) and nonmanufacturing firms (48 percent).
As Table 2 shows, these disparities by industry sector
are apparent for both gift items and bonuses.

Gift-giving does not vary substantially by workforce size,
but cash bonuses will be far more common in smaller firms
than in large establishments. The Bloomberg BNA survey
found only minor variations in gift-giving plans by em-
ployment levels, as Table 4 illustrates. On the money
front, however, nearly four in 10 organizations with
fewer than 1,000 employees plan to award cash bonuses
to management (37 percent) or nonmanagement (35
percent) employees—usually both—compared with less
than one in five establishments with 1,000 or more
workers (16 percent and 17 percent, respectively.)

Similarly, gifts will be about equally prevalent in union
and nonunion shops, but companies without union-
represented workers are far more inclined to award holiday
bonuses than their unionized counterparts. More than one-
third of nonunion organizations plan to distribute cash
to managers and/or the rank-and-file (34 percent each),
while barely one-tenth of unionized establishments will
award bonuses to management (12 percent), nonman-
agement (11 percent) or both.

Gift Acceptance Policies
Rewards from employers can boost morale and pro-

ductivity, but gifts from business associates create en-
tanglements and perceptions that organizations wish to
avoid. Most employers recognize and address those
risks by limiting or banning gifts from clients and col-
leagues.

Value limits on gifts from business associates clearly
are designed to prevent undue influence. Among em-
ployers that specified their maximum gift value, the vast
majority (88 percent) reported limits of $100 or less,
with a median value of $50. The most common limits
were $25 (28 percent), $50 (29 percent), and $100 (18
percent).

Few organizations leave the handling of gifts from busi-
ness associates solely to employees’ discretion. Limits on
gifts from clients or customers are imposed by more
than three-quarters of the responding establishments
(77 percent), including 24 percent that prohibit any to-
kens of appreciation, no matter how modest. As Table 5
shows, 36 percent allow gifts of �nominal� value and 13
percent impose specific value limits on gifts from orga-
nizations or individuals with which they do business.

Table 4 — Employee Gifts and Bonuses, 2013-14

Percent of Employers

All By Industry By Size By Union Status

Employers Mfg. Nonmfg. Nonbus. Large Small Union Nonunion

(Number of employers) (621) (135) (306) (174) (207) (410) (140) (479)

Organization will give gifts
or bonuses to employees 42% 50% 48% 26% 29% 50% 24% 48%

Gift Item
Management employees 11 19 9 7 10 11 10 11
Nonmanagement employees 11 17 12 7 9 13 9 12

Bonus or Cash Gift
Management employees 30 29 37 17 16 37 12 34
Nonmanagement employees 29 30 34 20 17 35 11 34
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Although 18 percent of respondents reported no formal
policy on gift acceptance, the absence of official rules does
not preclude informal restrictions or good judgment. More-
over, those organizations might consider their general
guidelines on ethics and business relationships to be
sufficient.

Formal policies on gift acceptance are common across
all demographic characteristics, but especially prevalent
among larger companies and nonbusiness organizations.
While nearly one-quarter of small companies (24 per-
cent) eschew formal rules on gift acceptance, only 6
percent of those with 1,000 or more workers have no of-
ficial guidelines. Larger firms also are somewhat less in-
clined to leave anything to chance; one-third ban all
gifts from clients, compared with one in five small es-
tablishments. Employers’ ability to monitor gifts from
business associates likely diminishes as the workforce
grows, requiring formal policies and more specific re-

strictions. As Table 5 shows, only 12 percent of non-
business establishments lack formal rules on gift accep-
tance, likely because the classification includes govern-
ment institutions, charities, and other nonprofit
organizations whose activities and finances often draw
special scrutiny.

Additional gift-acceptance caveats are imposed by a
handful of surveyed employers, including a large Western
insurance company where any items from business as-
sociates must be ‘‘perishable and nominal in value.’’ A
small Northeastern manufacturing firm allows workers
to be taken to lunch by clients, but mandates that all
‘‘other gifts go to departments not individuals.’’ Em-
ployees at a small North Central manufacturing com-
pany may accept gifts worth up to $50, provided that
the items ‘‘are shared within the department or group.’’
Although a large Southern manufacturing firm permits
gifts of up to $1,000 in value, those items ‘‘must be de-
clared to our compliance department.’’

Table 5 — Gift Acceptance Policies, 2013-14

Percent of Employers

All By Industry By Size By Union Status

Employers Mfg. Nonmfg. Nonbus. Large Small Union Nonunion

(Number of employers) (621) (135) (306) (174) (207) (410) (140) (479)

Gifts of nominal value only 36% 44% 34% 36% 34% 38% 34% 37%
No gifts may be accepted 24 21 21 34 33 20 36 21
Specific value limit ($) 13 10 15 12 15 11 11 13
Other 4 3 5 2 5 3 3 4

No formal policy 18 17 21 12 6 24 11 20
No response 5 6 5 4 6 3 6 4
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Holiday Parties
Like gifts and bonuses, company-sponsored celebra-

tions took a hit at the end of the recession. In 2009, only
two-thirds of responding employers planned to host or
sponsor some form of holiday celebration, down from
about four-fifths of organizations surveyed over the pre-
vious five years. Also, only half of the organizations
held companywide events in 2009-10, compared with
about two out of three firms in each year from 2004 to
2007.

Party-giving among employers has not fully recov-
ered from the recession’s impact, according to recent
Bloomberg BNA surveys. In fact, plans to sponsor
organization-wide events or other year-end celebrations
this year are only slightly more prevalent than in 2009,
and well below the high-water marks of 2004-07.

Employer-Sponsored Events
Parties are on the holiday slate at seven out of 10 sur-

veyed establishments, down somewhat from 2012-13 (74
percent) and 2011-12 (78 percent), barely higher than in
2009-10 (67 percent), and well short of levels recorded
before the recession (e.g., 83 percent in 2005-06, 82 per-
cent in 2006-07). (Employer-sponsored festivities in-
clude companywide events, departmental celebrations,
luncheons, and dinners.)

Festivities for the entire workforce have been scheduled
by about half of the responding employers (51 percent),
down from 55 percent a year ago and virtually the same
percentage as in 2009-10 (50 percent), when the
economy was just coming out of recession. So, the sur-
vey results suggest that some firms that suspended their
companywide events during the downturn have yet to
reinstate them.

While economic and business fortunes have had some
impact on party-giving, employers’ sponsorship of year-end
celebrations has demonstrated substantial resilience over
the survey’s history. In each of the past 20 years, at least
two-thirds of employers sponsored some form of year-
end festivities for employees and half or more held
large-scale events for all or most of the workforce.

Events for the entire workforce remain much more preva-
lent among small firms than in large establishments. Six in
10 small organizations (fewer than 1,000 employees)

have scheduled year-end festivities for all or most of
their workers, compared with barely one-third of larger
enterprises (34 percent). (Logistics and costs probably
preclude organization-wide celebrations in the largest
companies, especially those with multiple locations.) As
in previous years, companywide parties are about twice
as likely in nonunion environments (57 percent) as in
organizations with union-represented employees (31
percent). (See Table 6)

Tough economic times have not tempered employers’
willingness to pay for the parties they throw. Among orga-
nizations sponsoring events for the entire workforce in
2013-14, the vast majority (89 percent) will foot the en-
tire bill for those festivities, little changed from last year
(86 percent) or 2011-12 (85 percent) and in line with
levels recorded throughout the survey’s history. As
Table 7 shows, a few employers (3 percent) will contrib-
ute a fixed amount (with employees picking up the
rest), and another 3 percent expect workers to pay for
their guests.

Employers’ holiday parties will range from bare bones af-
fairs to extravagant events, with roughly three-fifths of
sponsors’ expenditures falling between $10 and $100 per
worker. Among respondents estimating the cost of their
organizations’ events for the entire workforce, the me-
dian anticipated expenditure per employee is $40,
roughly comparable to the previous two years ($43 per
worker in 2012-13, $41 per worker in 2011-12) and con-
siderably greater than at the end of the Great Recession
($31 per employee in 2009-10). The midrange of this
year’s party expenditures—representing half of the re-
sponding establishments—is $17 to $88 per employee,
according to respondents’ estimates.

At most party-sponsoring companies, expenditures for
this year’s event will hew closely to last year’s outlays.
Nearly four-fifths of the surveyed HR executives (78
percent) reported that the cost of their 2013-14 festivi-
ties would be about the same as in 2012-13. Ten percent
predicted greater expenditures this year, while just 5
percent projected a decline. (Seven percent did not re-
spond.)

Across industry sectors, nonmanufacturing companies
will be hosting the most elaborate year-end festivities.
Nonmanufacturing businesses will lay out a median of
$56 per worker for their holiday bashes, compared with

Table 6 — Holiday Parties, 2013-14

Percent of Employers

All By Industry By Size By Union Status

Employers Mfg. Nonmfg. Nonbus. Large Small Union Nonunion

(Number of employers) (621) (135) (306) (174) (207) (410) (140) (479)

Employer will sponsor one or
more holiday parties 70% 72% 77% 56% 60% 75% 54% 75%

Employer will sponsor company-
wide party 51 47 58 41 34 60 31 57

Employer will sponsor unit- or
department-level celebrations 37 46 40 26 43 35 40 37

Informal parties will be permitted
on company time 31 24 31 37 36 29 39 29
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$32 per employee among sponsoring manufacturers
and $25 per worker in the nonbusiness sectors.

Large establishments’ celebrations will be mostly low-
key affairs, with a median anticipated cost of just $5 per
worker. In contrast, the median projected outlay among
small employers (fewer than 1,000 employees) is $48
per employee. Some of this disparity could be attribut-
able to economies of scale. Still, the gap is wide enough
to suggest that workers in small companies will attend
more lavish celebrations than their colleagues in large
firms.

Employer-sponsored parties often provide an opportunity
to leave the workplace—if not one’s coworkers—behind.
More than three-fifths of this year’s companywide par-
ties (63 percent) will be held off-site, and just over half
(52 percent) will take place outside regular work hours.

Friends, partners and spouses are welcome to attend
about half of employers’ year-end events; rarely do compa-
nies ask workers to pay for those attendees. Among orga-
nizations hosting bashes for the whole workforce, 48
percent will permit employees to bring a guest. Just a
few (3 percent) expect workers to pay for those attend-
ees.

Table 7 — Companywide Parties in Brief, 2013-14

Organization pays full cost 89%
Held off company premises 63
Alcoholic beverages available 59
Held outside normal work hours 52
Spouses or guests may attend 48
Employees will pay for alcohol 9
Organization will contribute a fixed amount 3
Employees will pay for spouses or guests 3

Note: Percentages are based on 317 organizations that will sponsor a
companywide party.

Alcohol at Company Parties
Concerns about liability and safety may have dissuaded

some employers from serving alcohol at their year-end
bashes, but alcoholic beverages are still the rule rather
than the exception. Beer, wine, or liquor will be available
at nearly three-fifths of this year’s company-hosted soi-
rees (59 percent)—50 percent will offer an open bar and
9 percent expect attendees to pay for their drinks (that
is, a cash bar).

One’s chances of getting a drink are best at parties
thrown by nonmanufacturing businesses and smaller enter-
prises. Alcohol will be available at about seven out of 10
celebrations hosted by nonmanufacturing enterprises
(71 percent), compared with well under half of those

sponsored by manufacturers (44 percent) and nonbusi-
ness establishments (43 percent). More than three-fifths
of small companies (63 percent) plan to serve booze at
their holiday bashes, versus 45 percent of organizations
with 1,000 or more employees.

Companies serving alcohol at their festivities are not es-
pecially confident that everyone will behave themselves.
The vast majority of employers sponsoring big holiday
events (91 percent) will take precautions against over-
indulgence or risky behavior; most will have multiple
safeguards in place, as the percentages in Table 8 sug-
gest.

Bartenders will monitor party-goers’ consumption at
about three-fifths of the employers’ festivities (57 percent),
up just a bit from a year earlier (52 percent) but some-
what less prevalent than in 2011-12 (65 percent) and
2010-11 (74 percent). Time limits on consumption will
be imposed by 56 percent of those serving alcohol,
about the same proportion as in 2012-13 (54 percent).

Other safeguards are aimed at keeping woozy celebrants
off the road. As Table 8 shows, nearly half of the employ-
ers serving alcohol plan to offer cab service (45 percent)
and 25 percent have arranged discounted hotel rates for
attendees.

Designated drivers will be supplied or appointed by just a
smattering of employers (6 percent), in line with levels
observed in previous years.

Other Year-End Celebrations
Festivities at the division or department level are on the

docket at about four out of 10 establishments (37 percent),
many of which also will hold organization-wide events.
As Table 6 shows, only 26 percent of nonbusiness estab-
lishments will sponsor parties within individual depart-
ments or work units, compared with 40 percent of non-
manufacturing enterprises and nearly half of surveyed
manufacturers (46 percent).

Impromtu celebrations are banned or discouraged by
most organizations, as only 31 percent of employers will
allow informal parties during the workday.

Table 8 — Alcohol Safeguards, 2013-14

Bartenders will monitor drinking 57%
Time limit for serving alcohol 56
Cab service for employees/guests 45
Discounted hotel rates 25
Appoint designated drivers 6

Note: Percentages are based on 188 employers that plan to serve
alcohol at their companywide parties. Respondents could report multiple
safeguards.
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Charitable and Community Activities
Employers’ holiday largess often extends beyond their

own workers, as 57 percent of the surveyed establish-
ments plan to sponsor charitable or community activi-
ties during the 2013-14 holiday season. While still the
rule rather than an exception, recent survey findings
hint that employer-sponsored philanthropy could be
waning slightly. Reports of charitable endeavors rou-
tinely approached 70 percent in the early and mid-
2000s (e.g., 72 percent of respondents in 2004 and
2005).

Multiple programs, drives, collections and outings have
been slated by most of the charity-sponsoring organiza-
tions, as the percentages in Table 9 suggest. Among em-
ployers with charitable endeavors planned for the
2013-14 holiday season, nearly four-fifths (79 percent)
have more than one effort on their agendas.

As in previous years, holiday charity will be somewhat
more prevalent among large companies than in small estab-
lishments. Sixty-three percent of enterprises with 1,000
or more workers have charitable activities planned,
compared with 54 percent of small firms. Moreover, all
but one of the individual programs and collections
listed in Table 9 are more common among large compa-
nies. For instance, almost half of large companies (46
percent) will sponsor or host toy collections, versus
about one-third of small organizations (34 percent).
Clothing collections will be about twice as prevalent in
large establishments (27 percent) as in companies with
fewer than 1,000 employees (12 percent).

Toy drives and food collections again top the list of
employer-sponsored charitable activities. Roughly four in
10 surveyed establishments (38 percent) will sponsor
toy collections for underprivileged children. (Several
respondents reported efforts to provide bicycles to chil-
dren.) More than a third (34 percent) of the organiza-
tions plan to collect and deliver food to the needy
around the holidays. Clothing drives have been slated
by 17 percent of all employers, while about the same
proportion (18 percent) will make direct monetary do-
nations and 13 percent will sponsor or sanction money
collections at the work site.

Many employers will dispatch workers into the
community—through ‘‘adoption’’ programs, nursing home
and hospital visits, and other volunteer work. More than
one in four responding employers (27 percent) will
sponsor ‘‘adoption’’ programs, through which gifts,
food and clothing are provided directly to local families.
A small manufacturing company ‘‘adopts’’ the residents
of a local nursing home around the holidays. In addition
to its work with Ronald McDonald House, a small
Southern firm buys ‘‘all Christmas presents’’ for one lo-
cal family. Visits and volunteer work—at nursing
homes, hospitals, shelters or soup kitchens—are on the
year-end agenda at 16 percent of all responding firms.
Among other charitable efforts, several organizations’
employees will be ‘‘ringing bells’’ for the Salvation
Army or another charitable organization. One small
Southern company provides ‘‘support to [a] restaurant
that trains out-of-work people.’’

Table 9 — Charitable Holiday Activities, 2013-14

Percent of Employers

All By Industry By Size By Union Status

Employers Mfg. Nonmfg. Nonbus. Large Small Union Nonunion

(Number of employers) (621) (135) (306) (174) (207) (410) (140) (479)

Will participate in one or more
charitable activities 57% 53% 65% 48% 63% 54% 54% 58%

Types of charitable activities

Toy collections 38 31 44 34 46 34 35 39

Food collections 34 32 37 33 39 32 34 35

‘‘Adoption’’ programs 27 27 28 25 32 24 28 26

Corporate monetary donations 18 16 25 6 18 18 10 20

Clothing collections 17 14 18 18 27 12 18 17

Volunteer work/visits 16 14 18 16 24 13 16 17

Company-sponsored money
collections 13 8 18 10 19 10 14 13

S-10 (No. 49)

12-3-13 COPYRIGHT � 2013 BY THE BUREAU OF NATIONAL AFFAIRS, INC. BTM ISSN 0525-2156



Survey Methodology and Sample
Bloomberg BNA’s Year-End Holiday Practices survey for 2013-14 was conducted from Sept. 9 to Oct. 4,

2013 through a self-administered web-based questionnaire, which survey participants accessed through a se-
cure website.

Of the 621 human resource and employee relations executives responding to the survey, 22 percent rep-
resented manufacturing companies, 49 percent responded for nonmanufacturing companies, and 28 percent
represented nonbusiness organizations, such as government agencies, health care facilities, educational in-
stitutions, and membership associations. (One percent did not provide an industry classification.) Sixty-six
percent of the participating organizations employed fewer than 1,000 workers at the time of the survey, while
33 percent reported workforces of 1,000 or more employees. (One percent did not indicate workforce size.)
Nonunion establishments make up 77 percent of the survey sample; 23 percent reported union-represented
workers.
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