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Two years ago, Bloomberg News began a project to infuse our stories with a better sense of 
how women affect the global economy. I was charged with helping 2000 reporters and editors 
in 70 countries think about the women on their beats and in the markets they cover. 
 
In New York, I went to conferences -- many, many conferences -- and a pattern emerged: 
Fantastic, accomplished women spoke, listened and nodded about the importance of 
workplace flexibility, diversity, mentoring, and, in one memorable instance, appropriate shades 
of fingernail polish.  
 
The lack of women running companies or setting public policy -- just 3 percent of CEOs; just 17 
percent of U.S. senators -- was always noted but somehow quickly passed over. Action plans 
felt vague or impractical. Few men were in the room.  
 
Around the same time, Bloomberg Senior Writer Stephanie Baker and I met Helena Morrissey, 
CEO of Newton Investment Management, in London. Morrissey had convinced seven chairmen 
of UK companies to join her in establishing a ``30 Percent Club'' to push for at least 30 percent 
women on corporate boards by 2015. The idea had moral force and a certain pragmatism: All 
were determined to fend off a UK government mandate for female directors. The '30 Percent 
Club,' now with 51 male members including Sir Wynn Bischoff of Lloyds Banking Group and Sir 
Roger Carr of Centrica, has shifted the profile of British corporate leadership. At last week's 
Women's Forum symposium on U.S. corporate governance in New York, Morrissey told the 
crowd that about 55 percent of new UK board appointments in the past six months have been 
women, up from about 13 percent in 2010.  
Morrissey's second message was no less clear: Women like her, who run companies or have a 
seat at boardroom table, can trigger real change. I didn't notice her nails. 
 


